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s To €pyo, pe tnv ovopaocia «kECOffee Consumers:

% . . Creating Conscious Coffee Consumers with

Sustainable Habits for Enhancing the Sustainable

4 " " Coffee Industry», anoteAeital and etaipoug and
&, 0‘ ¢, v Kunpo, Ty EAAG3a, tnv OMNavdia, T SAoBevia,
»

. ‘ ':"‘ | S tnv MNoptoyaiia kat tnv Ouyyapia. O teAeutaiog
6 { oL - A b . elval 0 CUVTOVLOTNG TOU £pyOou Kal auTtog nou Ba
*‘.L . .‘ ‘ odnynoeL otnyv enNiteuEn TOU 0OPAPATOG KAL TWV
. \ OTOXWV.
L VI
. Madi, Ba epyacTtoUpe WOTE E0E(G, WG
KATAVAAWTNG KAPE N WG LOLOKTATNG XWPEOU
‘ €0TlaoNC NPOCPEPEL KAPE, VA YIVETE UEPOC EVOG
ALKTUOU Onou KABe pALTCAVL KapE CUUPBANEL o€
& EVaV AELPOPO KOCHO KAl KATAMOAEUA TNV
ECOFFEE CONSUMERS - CREATING NEPLBAAOVTIKN Kal KALUATIKA aAAayn. Eva
CONSCIOUS COFFEE CONSUMERS AELPOPO KOTHO KAl KANpOoVouLd mou BEAoUE va

APNOOUE OTLG EMOUEVEG YEVLIEG UAG.

WITH SUSTAINABLE HABITS FOR
ENHANCING THE SUSTAINABLE
COFFEE INDUSTRY

AIAPKEIA EPTQOY: 2022-2024

[Molo elval To MPWTO NPAYHA MOU CAG EPXETAL
OTO HUAAS dtav akoUTe TN AEEN KAPEG; Av
elote Aatpng Tou kKagpé, nibavotata
OKEPTEOTE £va GALTCAVL and Tov ayannuévo
0QaG KAPE Mou oag OLVEL TNV UMEPOXN YEUON
kat aioBnon. To é¢pyo “ECOffee Consumers”

dev Npoodokel va aAAd&eL autn tnv alocBnon,

anAd va npocBecel OeTIKA oToXela.

N'vwpilate OTL yLa KABe PALTCAVL KAPE Mou
(PTLAXVETE, NEPLOCEUOUV TA UMOAE{PUPATA KAPE
(Spent Coffee Grounds - SCG);

Oxt pévo cupBdailouy otn dnploupyia anofARTwy,
aAAG étav anocuvtiBevtal, aneAeuBepivouv
eNPAAPN agpla ONwg To HEBAVLO Kat To ALoEe(dLo
Tou AvBpaka.
Hpbe n wpa va avardpfoupe dpdon kat va
NPEOWBONCOUPE TN AELPOPO KATAVAAWON KAPE.
Ynootnpidovtag auto To £pYO, PMOPOUE va
EMLTUXOUNE CNPAVTIKA NEPLBAANAOVTLKA, KOLVWVIKA
KAL OLKOVOULKA OPEAN. AG KAVOUME TO KABNKOV PagG
yla va EXoUupEe BETIKO avTikTuno oTov NAavATN uag.
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NMPOOAOZ EPIoYy

MAKETO EPTAZIAZ 2: MEOOAOAOTIIA EPEYNAZ
KAI AEI®OOPOZ TYMNAEIrMA KAOE

Eilpaote otnv euxdplotn B€on va avakolvwooupe OTL
EXOUE EMLITUXEL PLA ONPAVTIKA avakAAuyn, Wolaitepa
ota [Nakéta Epyaciag 2 kat 3.

2 TOUG CUVEPYATEG PAG EXEL NAPAOXEDEL N
peBodoAoyia épeuvag kal mpdTuna yla tn dleEaywyn
QAUTNAG.

H pebodoloyia éxel xpnolponolnBei pe enttuxia yia
Tn dle€aywyn €peuvag desktop kat nediou. H npwn,
OUYKEVTPWOE MEPLNTWOLOAOYLKEG UEANETEG,
EKMALOEUTIKA Epyaleia KAl BEATLOTEG MPAKTIKEG yLa
TNV AELPOPO KATAVAAWOCN KAPE OTLG XWPEG TWV
etalpwv. H €peuva nediou, and tnv AAAn,
nepleAdBave €peuveg Nou cupnAnpwBnkav and 195
EPWTNOEVTEG, CUYKEVTPWVOVTAG MANPOPOPIEG and

KATAVOAWTEG KAPE KAL LOLOKTATEG KAPETEPLWV.

https://tudasalapitvany.hu/gb/ecoffee-2/

@ hitps:;//www.facebook.com/ecoffeeconsumers

@) https://www.instagram.com/ecoffee_erasmus/

NMAKETO EPIrAZIAZ 3: ANANTYZ=H KAI
HXOrPA®HZIH ZEMINAPIQN
» KANAAIYOUTUBE

ECOffee Consumers

@ECOffeeConsumers-vj2di - 5 naroénikov - 16 videop
ECOffee Consumers: Creating Conscious Coffee Con:

tudasalapitvany. hu/ecoffee

Narogite se

To épyo ECOffee éxel dnuloupynoel CUVOALKA MEVTE
EKMALOEUTLKA BIVIEOG, £va eK TwV onolwv BplokeTal
OTO TEALKO OTAAL0 Nxoypdpnong. AuTd Ta oeulvapLa
OTOXEUOUV VA EKMALOEUCOUV Kal va
€£UALCONTOMOLNCOUV TOUG AVOPWMNOUG OXETIKA HE TN
asLpopo katavalwon kagé. Ta oevdpla kat ta
NXNTIKA KE(PEVA EXOUV UETAPPAOTEL OE OLAPOPEG
YAWGOOEG, ENLTPENOVTAG TNV NAPAYWYNA TWV
avtiotowxwyv Bivieo. Auto Ba BonBroeL otnv
eEunnpétnon evég eupUTEPOU KoLvou.

Mnopeite va Bpeite OAa autd ta Bivieo oTto KavAaAl
pag oto YouTube.

 E-GUIDEBOOK

To €pyo éxeL avanTtuel Evav e-
guidebook (nAektpovikd 0onyo)
ouvodeudpevo and eva
EPWTNUATOAOYLO A& LoAOYNONG.
AUTOG O MEPLEKTIKOG NAEKTPOVLKOG
odnyo¢ Ba eival mMoAUTIHOG yla dtopa

nou avadntouv NANPOPOPLEG yLa TIG
QAELPOPEG MPAKTIKEG KAPE.

EMOMENO BHMA: lNpostopacia yia tTh Alakpatikn
Eknaideutikn Apactnpiétnta otnv MNMoptoyaliia



