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Creating Conscious Coffee
Consumers with Sustainable
Habits for Enhancing the
Sustainable Coffee Industry
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ALapketa tou é€pyou: 24 privec (1n NoeuBplou 2022 - 31n OktwPpiou 2024)
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AUTO TO OLETEC €PYO OTOXEUEL OTNV AVATITUEN KALVOTOPWY EKTIALSEUTLKWYVY
HeEBOSwV yLa tnv Mpowbnon twv cuvnbelwv BLwolung KAtavaAwong Kage
0c €VAALKEG, KOBWC KAl EVOC EYXELPLELOU yLa LSLOKTATEG KapeTtepLwy /
UTTaAANAouc / ekTmatdsutég evnAikwy Tou Ba toug uTtootnpifel otnv
afloTmoilnon aUTWV TWV EKTTALSEUTLKWY PeEBOSwWVY yLa TNV svatcbntomolnon
o€ Bepata BLwoLpng KatavaAwong Kage.

Ta amoteAeopata Kat ta mapadotea tou €pyou Ba elvat:

ECOffee Aiktuo Alwolpwy KapetepLwy,
ECOffee ekmaitdsutika Bivteo,
ECOffee nAektpovikod eyxelpidlo yLa LSLOKTATEC KAPETEPLWY
KOl EKTTALSEVTEC,
ECOffee spappuoyn yta smartphone.

2UVTOVLOTNG:
Tudés Alapitvdny, Hédmezdvasarhely (Ouyapia)

Etaipot:

Strategic Omnia Research and Technology Development Ltd.,
Limassol (KUmpoc), European Institute for Local Development,
Thessaloniki (EAA4Sa), TropicalAstral Lda., Quarteira (MoptoyAia),
Universiteit Maastricht, Maastricht (OA\av&ia), Razvojna agencija
Sotla, Smarje pri JelSah (ZAopevia)
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